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14th August 2003

MAXXIUM UK WANTS REAL SHAKERS TO HAVE BOLS
BOLS, Maxxium UK’s leading range of cocktail liqueurs, is adding three innovative new flavours to its UK portfolio.  Lychee, coffee and amaretto BOLS join the other 18 flavours marketed in the UK, to be launched initially to the on trade and then the off trade.

With the aim of making BOLS the UK cocktail range of choice, Maxxium UK consulted bartenders across the country to develop new flavours to meet their ever-changing requirements.
Johna Cameron, Maxxium UK brand manager for BOLS said: "The BOLS distillery in Amsterdam may be the oldest distillery in the world, but it’s constantly innovating and listening to its customers. 

“ We’re confident these new additions will be enjoyed as much as the rest of the range, whether in mixed drinks or on their own.  BOLS only uses natural ingredients for flavour development which is clearly reflected in the taste of the new and existing flavours.”

Maxxium UK’s resident award winning mixologist, Wayne Collins, has also devised five new cocktails to accompany each flavour, including the Almond Rickey, the Espresso Martini and the Lychee Lover.
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Robert Saunders, Sasha Bradbury or Anthony Moore at Consolidated Communications
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E-Mail: maxxium@consol.co.uk

Note to editors: 

Maxxium UK is part of Maxxium Worldwide, the global marketing and distribution partnership of The Edrington Group, Rémy Cointreau, Jim Beam Brands and Vin and Sprit AB. Its portfolio includes: The Famous Grouse, ABSOLUT vodka, Rémy Martin, After Shock, Cointreau, Whyte and Mackay and Piper-Heidsieck.

