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FAMILY SUCCESS FOR MAXXIUM UK’s PLYMOUTH GIN 

Maxxium UK’s Plymouth Gin portfolio has picked up a clutch of medals in the International Wine and Spirits Challenge 2003.  One of the world’s premiere drinks competitions, the IWSC aims to promote the quality and excellence of the world’s best wines, spirits and liqueurs.

Plymouth Sloe Gin won Gold in the ‘fruit liqueur’ category whilst Plymouth Damson picked up Silver in the same category.  The medals continued to roll in with Plymouth Navy Strength and Plymouth Original winning Silver and Bronze respectively in the ‘Gin’ category for their superb taste and quality. Finally, the latest addition to the Plymouth family Fruit Cup, gained a Commended medal in the ‘Other flavoured spirits’ category.

Maxxium UK brand manager for Plymouth Gin, Shona Sutherland said:

“It is a tribute to the superior taste and quality of the Plymouth Gin family that it has won the recognition of our peers in this way. The medals round off a great six months for Plymouth Gin with the brand going from strength to strength and sales continuing strongly.”

“This combined with the successful testing of Plymouth Fruit Cup in Waitrose and Coe’s stores ensures a bright future for the brand and we are looking forward to its continued success.” she continued.
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Note to editors: 

Maxxium UK is part of Maxxium Worldwide, the global marketing and distribution partnership of The Edrington Group, Rémy Cointreau, Jim Beam Brands and Vin and Sprit AB. Its portfolio includes: The Famous Grouse, ABSOLUT vodka, Rémy Martin, After Shock, Cointreau, Whyte and Mackay and Piper-Heidsieck.

